


NEABREEOEERZERICT ST
ERXENEBETYT !




EE, FRTIEA VNV VRICEHDBEABTHNZIE, BAFEDAHELT . RAER
RERIZKZLGEDRAF YU AN TS,

B EBAHEDFHPIHNBEARAZTHREIRITAZAE

A 44,400 A (18.6%)
30.400A(12.7%) @__ e e ik
EBRIT ng i
16.6% = 20252
X Doz . ‘ Ll

JU—F5 %ﬂl witseyr— BARE

23.0% 52!6%
=y 7— \ ) 26.8%
323% \ |

55.500A (23.3%)
@EHEFRIT 4:6%

U=F3

N Bl

TR Bl RiT
134% | 18d%

2U-Fox
20.6%

85.600A (35.9%) NS

—AS) OEEHRENEL
TEEMRNEL RBUSEARIENEL

UE—-I—-DEEHNEL RSuI ARPEHENEN

EE VP - BALELSHD 7_ ﬁ *i 0) ?ﬁ

_— s — —
Lo9h—0FIBAENEL o REAOWMAENEL \1 |] AR ¢ I j
Y- BEYE AEZNEL

aaln\zmuW IZ\‘X%JCII*L@L\k A7\ rb/Pd),%\jk
MmO ! ITE, ESTNIELNNAM?




v i OBE&E. f1E . —ERZEINREITFIHITE—ILLGWRY TIE, B ENSF o RT o740 EENDHDI,
(RZ 511 DFYWEBEARKE,

V BHOAUNDURRRIC SNEABRAFICREDECEDS MRWBEIVI TS ANTHFAUTATTE/ I
. BEHADIRZ5IL INENIEEINS IXMRIZES-OH. EHYHR—+T 5!

'h

GOOD DESIGN IS GOOD BUSINES

modo.

“

00D DESIGN S GOOD BUSINESS i e »
i e e s o e e —l® v v
99— 89— 9~ 8- R EX)
l L1




Landing page design + translation M AR5 —I 139/ —

. AP e QP STARTER PLAN / SPECIAL PLAN /

= e RE—B—TFY ARSIy
150,000 ~ (¥ R) 300,000 ~ (Fz A1)
FHER: 1B fE ~ FHER: 158 fE ~

—BEEEcEE BEER > x O
100%Z5 AT ALY 100%ZFHiI ALY
R—SFHAY R—SFH A

LN EFEFAER 2 MEFEFER S

oS

Py

X O ZHHRAOEBIE %%@mﬁﬁmif

)T A RIZ

B{E®HY !




Landing

page design
Samples

NRHZLPIERR T H1=O D

Peachi$ 23t

sy . FryFaE—
RS

B (FA77—)/V—ERX®D
RR

RARTH4Yb

BERDE

=Rk
. TOav(CkOBHITE)
T—REEBEIRS =



N/ A—F
+—ELTEEFRDSOCIAL MEDIAR
R AR




v B DR EsNaRI a3 T, BB GOOGLE, YAHOO#E 22 58SEO ANALYSE/ NA—hF—2w T DS
B RL—TF A=A T AVREDY =% )L AT4T7aA0 T IV E, REDELEEIZE M
DB 2 SIS E LB A TR AR, "

v’ ZKHEIZ&KY. FACEBOOK, SNS. INSTAGRAM., WEBHEZELE | BIFED Y A Mo BHE -F-ELOFRE
L, 212 ETORBEICHIETEODITTIEEN, FERERGOT, RV E NGV RIEICIEEER
U9 HIEELH 5.

F1:EART. B2 EARE ) HR2: XUVEMAEOENEDRX, H
& . F1EYTH—FAOFRESH BUY 3. IS EFEATEE =, Landing
/7L wFACEBOOK, 75 E FI Page. Web{b i EFI|FRHEE , BREEL
e EAFBZEIAVK =WWEDOBA—AHJ/LGOOGLERHEET
o 1—H—% B9 BE57 DOVDUATLERA. RRIN
FACEBOOK{ERLL . filltt M BXFFEC PFULNF—T0—RER ., BEfFWEBY

YANMIEREIVD, AhRE., TR ERGE




A EIRE !

Hr. 15 3BEER. AdR—2 1D T—4 = T FacebookFE 1= IE
Landing Page®ll{EiAA D HEAL/ N\ !

=IEC DRI,

ANV RERBRIE . PIEYBA TR

AVINJURFEDAND ) AN !



OTHER DESIGN SERVICES

AVNDVRR—r T4V T ITHENRDHEM S, B Y SN =T HAU—IOMNE[E !

#4: 30,000 ~ (Fr A1)
fhER: 1B~ 108 RS

{1 sSEE CE(E
X A% 100%EHTEALY




A2ZDEZE

Gnnw'"

B REAESTEER / B2B BEXIT ST 1T Bl T *“/’SUI/( J:%»EF%%/(/ & 7'7I~

Global Expansion / @4} / Corporate Branding INDUR =TT/
B RAN Strategies / 15 % fh h# B4 B Okinawa In & Outbound Marketing

/ATt 1 A4
[ RO BRI &B2BT 5T BB IC S B DB B . Bl ﬂéﬁ]




BN ER&B2BT ST AT X IE

B\ RBA IR

BICRL—YF7RUNSIVEIEINSBE

BlEEREICIL—7TEHE. BEERRHY

ZEE. BLEVERICHIE

ERMN RS —F o

EEOE SR REH

AR 55

EEEBNO—hILN—rF—D8E (BRERUO—HILEHEE)
(KIEHE. OO/ M., RITRATYTRE . IS5AT7UMDEL, £
B, PHEAER L TH&ME 548585

AN N N NN RN

B2B7 5 T 1T iR T 1R

v BHARELEEtEDOEERE

v BEB.BEVERICHE

v  RUFI=I9H

vV ARVIERHE, N ILYNTHALY A THAUNREE

v R TATAT.THAUZEL T, HBEEICEEMEDE(relevant). i
{ED & B (valuable)iE A E<

KEHM. 70> o IR, RITRATYTRE, I54TFULDODEE, &4
1B, PEAERCTHI&ME B 48535

AN




1 #R 5T /Contact Information

A2Z PLANNING INC

CONTACT DETAILS:

EMAIL: enquiry@a2zokinawa.com / airi@a2zokinawa.com
LINE ID: deep-bask
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